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A NOTE ABOUT THE ACCURACY OF INFORMATION
All quoted and paraphrased information regarding institutional plans for visit 
operations moving forward is accurate as of the date of discussion, which took place 
June 16-18, 2020. Reasonable efforts were made to verify the continued accuracy 
of this information, but it is possible actual visit operations may differ based on the 
rapidly evolving situation. 

The complexity and unpredictability of COVID-19 demands substantial fluidity in 
planning for the fall.
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With the onset and rapid spread of COVID-19 the world changed 
overnight resulting in distance learning, closed campuses, and 
canceled campus tours. Admissions staff were left only able to 
speculate how their fall class would enroll.

As the dust settled from the initial panic, StudentBridge hosted a 
series of virtual discussions to gather perspectives from a dozen 
colleges and universities both small and large, private and public on 
the impact of COVID-19 on their campuses and how it has affected 
their operations for tours and in-person events for the foreseeable 
future.

No one has claimed to have a definitive answer, however collectively, 
we can share what has been learned over the past few months that 
we can take with us moving forward.

Introduction

1 “2020 Campus Visit Impact Webinar Series.” StudentBridge

number of schools that anticipate visits 
to resume exactly as before in the fall1

less than

1%

of enrollment professionals believe the 
most important parts of a campus visit are 
assessing the “feel” of the school and 
connecting with a rep1

88%
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• Virtual events offer a safe and sustainable way to mitigate campus 
closure disruptions.

• Schools are working through public health considerations for 
reopening campuses.

• Some schools plan to reopen in the fall, and others are unable to 
commit just yet.

• While there are a lot of great ideas, no institution claims to have the 
right answer.

• Admissions off ices are still expected to meet pre-COVID enrollment 
targets to ensure the f inancial security of their institution.

Summary of Findings

2 “2018 Marketing and Student Recruitment Practices Report.” Ruffalo Noel Levitz

What is the most 
important part of the 
on-campus visit?
according to enrollment 
professionals surveyed

0% 25% 50% 75% 100%

Assessing the “feel” and 
culture of the school

Making a connection with 
a campus representative

Touring specific facilities

Getting acquainted with 
campus and its layout

Learning about the school 
and its history

72%

16%

7%

4%

1%

of enrollment professionals believe a 
campus visit is one of the top five 
most effective admissions tactics296%
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Discussion: What’s Working?
Virtual Information Sessions
Almost unanimously, all schools surveyed turned to using virtual platforms to connect with 
prospective and admitted students. Colleges and universities have responded by hosting: 

• One-on-one sessions between prospective students and an admissions 
counselor

• Live Q&A sessions with current students, sometimes unmoderated or 
completely student-run

• Academic presentations and round-table discussions led by faculty or 
department representatives

• Daily informational sessions for prospective and admitted students, transfer 
students, and graduate students.

Virtual Guided Tours
Since March, some institutions have relied on on-demand virtual tours to take students around 
campus. In this model, the virtual tour is pre-recorded by a student ambassador who guides 
the way through campus while stopping at points along the way to tell stories. Combined with 
a live chat, prospective students are able to ask questions and engage with these campus 
ambassadors.

Schools have acknowledged the need to amplify the emotional moments of the virtual 
campus tour to create a connection and feeling otherwise lost behind a computer screen.

I’m disappointed I didn’t do this before.
 ‐ Dr. Joe Parisi, Vice President of Enrollment 
Management at Central Methodist University

““““
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Virtual Events

Many colleges and universities turned toward microsites to host virtual events that include 
integrated video content and live chat. Unprepared to pivot, one StudentBridge partner 
explained how he and his staff had to think like a student sitting at home as they worked 
through the content and flow of their virtual experience.  

Of those institutions hosting virtual events, most are reporting: 

We’ve tried to act like 
we’re still on campus...
just virtually.

““ ““

 ‐ Jeffery Stewart, Assistant Director of 
Admissions at Ferris State University

Combating Virtual Fatigue

COVID-19 has thrown all aspects of life into the virtual space while teachers, students, parents, 
and professionals are all spending more time than ever on a device. We asked our partners if 
they sensed digital burnout and what they are doing to keep students engaged.

• Presenters must be engaging, not stuffy. Play music and keep it light!

• Utilize polls to break up presentations.

TRY THIS:
Switch up the days 
and times of your 
virtual sessions to 

see what garners the 
best engagement and 

attendance.

• When one session ends, have students click out 
and rejoin to re-engage, instead of automatically 
rolling into the next session.

• Let students drive the topics of sessions. Ask 
for feedback, both live and afterward, to tailor 
content.

• Speak to student experiences through anecdotes.

Currently, some colleges are reporting an increased 
popularity with virtual sessions. Louisiana State University 
reported that 90% of those surveyed  who attended a virtual 
event or session had a positive experience. 

The real concern with virtual burnout will persist long-term.

• Comparable or increased 
attendance to in-person events

• Greater accessibility for out-of-
state, transfer, and international 
students

• Increased engagement later in 
the funnel

✓✓
✓✓

✓✓
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In-Person Visits in the Fall

Some schools are employing a soft launch for fall visits as they begin to establish norms of 
operation. Other schools are leaving the decision to visit up to students and their guests. 

For those prospective students who may not yet feel comfortable visiting in-person, all colleges 
have reported continuing virtual tours in some form indefinitely.

How do you 
anticipate in-person 
visits to resume in 
the fall?
according to enrollment 
professionals surveyed

0% 25% 50% 75% 100%

Exactly as before

Still guided, but modified

Self-guided only

Virtual only, campus 
visitors discouraged

0.5%

74%

4%

22%

Social Distancing During On-Campus Tours

Maintaining proper social distancing is a protective measure for the good of the group. But, 
how are schools tackling the six-feet rule in a group setting?

Collectively, schools reported taking the following measures to mitigate risk associated with a 
return to in-person visits: 

• The Plus-One-Only Rule - Several larger universities have reported reducing group size 
down to a half, or even a third, of what was being accommodated prior to COVID-19. To 
help with reducing group size, students are now being limited to only one guest in most 
cases.  

• More with Less - To make up for limiting group size, institutions plan to add additional 
sessions. 

• Policing Traffic - Universities are reevaluating and redesigning public spaces to minimize 
the opportunity for run-ins.

• The Outdoor Tour - Some public spaces will be off-limits to the tour group because of 
the difficulty of maintaining a safe distance. As such, colleges are focusing the bulk of 
their tours outdoors.

• Self-Guided Tours - Several institutions are looking to move away from the paper tour 
and implement an interactive web-based tour app. 

Discussion: What’s Next?
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Open House Days and Large Events 

Opinions on the future of on-campus events varied widely among panelists, with factors such 
as school size and location coming into play with how institutions are approaching hosting 
on-campus recruitment events the fall.

Some In-Person Events

Louisiana State University at Alexandria (LSUA), which has an enrollment of 
about 3,400 students, is planning for in-person events where students can bring 
only one guest and will add virtual open house days. While they hold onto hope 
for a face-to-face orientation, they are prepared to switch to virtual.

University of Louisville sees thousands of visitors each year. They suggest that 
any event with attendance predicted at more than 100 will be moved virtually.

Carthage College, a small private institution in Wisconsin, recognizes that even 
if they open up to in-person events, not everyone will feel comfortable with large 
groups and they plan to incorporate virtual as an option going forward.

No In-Person Events

Lesley University, a commuter school in Cambridge, Massachusetts, is facing the 
reality that fall events most likely won’t happen. In lieu of these missed events, 
they will be offering more in the virtual world.

Similarly, Georgia Southern University, a school with three campuses throughout 
Georgia, anticipates not being able to host large events until spring 2021. They 
plan to keep large-scale events virtual and gradually increase capacity for in-
person visits over time.

Undecided

Most schools we spoke with did not have a definitive answer for the fall and were 
considering several options. Transylvania University, a small private college in 
Kentucky, remains undecided on in-person events for the fall, but knows they 
will always have a virtual option for every event moving forward.

It’s really good to know that we can run an entire event, 
virtually, and we have that back-up if we need to make 
the call at the drop of a hat.

““ ““

 ‐ John Slish, Assistant Director of Admissions 
at Oklahoma City University quote paraphrased for clarity

?
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Colleges and universities recognize the ongoing conversation happening around the benefit 
of community colleges or local and regional institutions during the Coronavirus pandemic. 

We are emphasizing the 
things that we CAN offer.““ ““

 ‐ Megan Adams, Assistant Director of Visits 
and Events at University of Louisville

There is no lack of content being published 
on the best path for high school graduates 
(i.e. gap year, heading into the workforce, 
community college). 

With the campus experience changing, 
colleges have taken to highlighting the not-
so-traditional experiences they can still offer 
prospective students that make the four-year 
college a desirable path. 

As an example, University of Louisville, a 
public university in Louisville, Kentucky, is 
choosing to emphasize the positives of being 
in a metropolitan area. They are focusing 
on things they can offer like a progressive, 
bustling city with plenty of outdoor areas.

Similarly, Suffolk University, located in Boston, 
is looking to the surrounding areas outside of 
campus to sell their experience. The benefits 
to being in a capital city expand beyond 
campus grounds.

Discussion: What’s the New Normal?

The Impact on Enrollment

We have to find a way to 
win within the system.““ ““

 ‐ Dr. Joe Parisi, Vice President of Enrollment 
Management at Central Methodist University

Colleges and universities know that they will be impacted by COVID-19 but no one can fully 
understand or appreciate the ramifications of the pandemic quite yet. 

Schools recognize the challenge ahead of 
them to meet their enrollment goals for the 
coming year. And, while these goals will not 
be adjusted to account for the pandemic, 
they may allow for some flexibility such as 
rolling admissions and extended deadlines. 
Going forward, the fall 2020 enrollment 
numbers may set a new precedent for future 
goals. 

TRY THIS:

Your campus is more than just 
buildings. Demonstrate the value of 
your institution by highlighting the 
people and programs that make it 
great.
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Themes & Trends
• The Changing Role of Technology - Technology was once seen as 

support to recruitment, but is now the heavy machinery keeping 
connections afloat.  

• Re-purposing Staff - All staff and student employees should have 
an “all-hands-on-deck” attitude. The role of the student ambassador 
should now focus on forming relationships, instead of showing 
physical spaces. 

• Smaller Groups and Less Guests - As campuses reopen, schools are 
planning for strict guest policies, smaller group sizes, more outdoor 
touring, and new routes to reduce run-ins.

• Safety Measures - Schools are planning to utilize a combination of 
tactics to mitigate risk, including mask requirements, temperature 
checks, and added cleanings of high-touch areas.

• Virtual is Here to Stay - Institutions are reporting increased 
engagement among transfer, graduate, and international students, 
sometimes superior to in-person events. As schools begin to open 
their campuses, some students may not feel comfortable returning to 
in-person-only events, so now is the time expand on digital.

Before this, we did not have any 
virtual offerings, which in hindsight, 
was a missed opportunity.

““
- Drew Granucci, Associate Director 

at Louisiana State University

““
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Recommendations
Step Up your Digital Experiences
Present your school in the best possible light by creating guided video viewing 
experiences to make sure every student gets the necessary information they 
will need. Now is the time to rethink in-person events to reach prospective and 
admitted students.

1
Offer Self-Guided Tours as an Option
Don’t miss the opportunity to showcase your campus when tours are overbooked 
or unavailable. Get rid of the old paper map and venture virtual.

2
Keep it Engaging
Play with alternating the days and times of virtual sessions. Include music, polls, 
and student-driven Q&A sessions to keep engagement high. Incorporate panel 
sessions with faculty and staff and live one-on-one sessions with current students.  

3
Speak to Your Experiences
Offer personalized, one-on-one virtual tours. Promote what truly sells your campus 
-- the people, stories, and value, not just green spaces and walkways.

4
Establish New Norms of Operation
Let students and guests know what they should expect before they arrive on 
campus. Will they be provided a mask? Temperature checks? Can they bring 
guests? Define guidelines of operation and plan for how to handle violations. 

5
Meet Students Where They Are
Now is the time to be flexible. Some students will be ready to come back to campus 
this fall, others won’t. Understand the needs of your prospective students, validate 
their concerns, and show a willingness to make concessions where possible.

6

Now is the time to innovate. StudentBridge can help. 

Leverage our 20 years of digital storytelling expertise to bring 
your institution to life anytime, anywhere • studentbridge.com

https://www.studentbridge.com/contact-us/
https://www.studentbridge.com/contact-us/
https://www.studentbridge.com/contact-us/
https://www.studentbridge.com/contact-us/
https://www.studentbridge.com/contact-us/
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Looking to implement 
virtual solutions? 
Let us help you present the best of 
your school to prospective students. 
We’ve been doing it for 20 years.

CONTACT US

© 2020 StudentBridge

Featured Solutions

3 “2018 Marketing and Student Recruitment Practices Report.” Ruffalo Noel Levitz

Virtual Events
Replace in-person events with immersive virtual event 
experiences and showcase everything that differentiates 
your school from other options.

With name capture, virtual events a great way to build the 
top of your funnel. Schools are seeing a 35% increase in 
attendance over in-person events.

VisiTOUR
As the demand for in-person visits increases but restrictions remain in place, you can 
still give your visitors a full campus tour experience, 24/7, with or without a guide. 

VisiTOUR leverages the power of Google Maps to guide visitors through your campus 
using 360° images, videos, audio, and text to highlight each stop on the tour. 

Video Viewbooks + Interactive Campus Maps
Prospects are getting their f irst impressions of colleges 
through virtual visits and will be making decisions based on 
their online experiences. Bring your campus to life through 
videos, 360 photos, and text to tell the story of your school 
and your students.

With our flexible video production options, from full-service 
to self-produced, we can help you by doing it all or help you 
do it yourself.

studentbridge.com  |  678.242.1400

Virtual experience specialists driving 
enrollment through personalized 

digital engagement solutions.

https://www.studentbridge.com/contact-us/
https://www.studentbridge.com/contact-us/
https://www.studentbridge.com/contact-us/
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Ashley Hanson
Associate Vice President 
of Admissions

Dr. Joe Parisi
Vice President of 
Enrollment Management

Jeffery Stewart
Assistant Director 
of Admissions

Mike Smith
Assistant Director of 
Events & Visitation

Lisa Dziokonski
Director of Enrollment 
Visitor Services

Drew Granucci
Associate Director of 
Visits & Marketing

Shelly Gill
Dean of EM / Director of 
Admissions & Recruiting

Emily Poole
Campus Experience 
Coordinator

John Slish
Assistant Director 
of Admissions

Amber Fitzgerald
Associate Director of 
Enrollment Visitor Services

Laura Rudolph
Director of Enrollment 
Communication

Megan Adams
Assistant Director of 
Visits & Events

Thank 
you to our 
panelists:
Discussion Series
The Impact of COVID-19 on 
Campus Visits at:
Small Colleges & Universities

Tuesday, June 16, 2020

• Central Methodist University
• Lesley University
• Louisiana State University at 

Alexandria

Medium Colleges & Universities

Wednesday, June 17, 2020

• Ferris State University
• Louisiana Tech University

Large Colleges & Universities

Thursday, June 18, 2020

• Georgia Southern University
• Louisiana State University

Private Colleges & Universities

Thursday, June 18, 2020

• Carthage College
• Transylvania University

Urban Campuses and Multi-
Campus Institutions

Tuesday, June 16, 2020

• Oklahoma City University
• Suffolk University
• University of Louisville


